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1. General information about the Bulgartabac Group 

Bulgartabac Group (the “Group”) is a Bulgarian manufacturer of tobacco products – a leader on the 

Bulgarian market that has a presence on international markets and offers a broad range of products. 

The Group’s production capacity comprises three cigarette factories and one tobacco-processing 

enterprise, all of which comply with the international standards, have contemporary equipment and 

use industry’s state-of-the-art technology.  

The Group manufactures all tobacco blends in various formats of products. Depending on the 

market, different types of packing are offered, containing different number of cigarettes. The most 

popular brands, produced by the Group, are Victory, Е♥А, MM, GD, Prestige, and Global.  

Object of activity  

The object of activity of Bulgartabac-Holding AD includes share participation and financial 

resources management; foreign and domestic trade; research and development, engineering and 

manufacturing activities; participation in Bulgarian and foreign companies and in their 

management; intellectual property transactions.  

The Company has an unlimited permit for industrial processing of tobacco No. 1011 dated 21 

December 2004 issued by the Council of Ministers. 

The object of activity of the subsidiaries includes the following types of transactions and deals:  

� Buying-up, industrial processing, preparation for export and trade in tobacco;  

� Production, preparation for export and trade in tobacco products; 

� Distribution of tobacco products; 

� Trade in tobacco products. 

 

2. Development of the activity and status of the group companies in the first quarter 

of 2016 

Important events, which have occurred during the reporting period 

 

In March 2016, management of Bulgartabac Group announced that as a result of the reduction in 

orders, as also in order to prevent any more significant business risks, a decision was passed to 

discontinue the manufacture and sales of products to the Middle East Region as of 1 April 2016.  

As a consequence, management of Bulgartabac Group believes that there are certain risks and 

uncertainty with regard to the future income, expenses and financial results from the Group 

companies’ activities. At the date of preparation of these financial statements, the Group’s 

management conducted an analysis of the occurred and potential consequences of the above 

circumstances, as also of the necessary measures to reduce and neutralize their effects on business 

of the Group companies.  

Based on the already analysed information, the management’s best estimate is that the subsidiaries 

Sofia Bulgartabac AD, Blagoevgrad BT AD and Pleven BT AD will continue their business 

activities and measures will be taken to optimise the economic indicators in light of the individual 
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circumstances.  

 

An extraordinary General Meeting of Shareholders (GMS) of Bulgartabac-Holding AD was held on 

31 March 2016. The GMS changed the number of the members of the Board of Directors (BD) 

from 3 to 5. The members Vencislav Zlatkov Cholakov and Miglena Petrova Hristova were 

discharged from the BD. Vladimir Gechev Zhekov, Svetlana Raykova Marteva, Shreyas Kishor 

Phadnis, and Rahul Dattatrya Nimkar were elected as new members of BD. These circumstances 

were entered into the batch of the Company at the Commercial Register on 14 May 2016. 

At the date of preparation of these financial statements, the Group’s management does not yet have 

precise assessments of how the announced discontinuance of the production and export of products 

to the Middle East Region will affect the plans for buying-up and processing of Bulgarian tobacco. 

The efforts of the Group’s management are directed entirely to minimising these effects. 

 

Tobacco buy-up, industrial processing and trade in tobacco  

Tobacco of crop 2015 was bought up by Pleven BT AD. 

In the first quarter of 2016, PLEVEN-BULGARTABAC EAD continued to buy-up tobacco of 

variety groups Burley, Basmi and Virginia, crop 2015. In the first quarter of 2016, the Company 

bought up 640 tons of Bulgarian tobacco. Tobacco is purchased at market prices, by classes. In the 

first quarter of 2016, 1,019 tons of own tobacco and 722 tons of tobacco stems had been processed, 

and 1,383 tons of finished products were manufactured (strips and stems). It is expected that the 

buy-up campaign of tobacco, crop 2015, will end in the second quarter of 2016. 

For the needs of cigarette production tobacco of the variety Virginia and Burley, tobacco stems of 

the variety Virginia and Burley, and reconstituted tobacco of foreign origin are imported / supplied. 

The main sources for purchasing high quality large leaf Virginia and Burley tobaccos are the 

countries with the most developed production and international trade – Brazil, Zimbabwe, USA, 

Malawi, Argentina, and India. Besides, tobacco of other origin, such as Kenya, Uganda, Guatemala, 

Italy, etc, is purchased as well. Tobacco stems and reconstituted tobacco with good quality 

characteristics are bought from different countries and regions.                           

 

Manufacture and sale of tobacco products 

Bulgartabac-Holding AD will continue to pursue an active policy of developing and improving the 

existing cigarettes brands and creating new ones with modern design and high quality, compliant 

with the latest achievements in the sphere of cigarette manufacturing for the domestic market and 

for exports. 

The cigarette manufacturing is secured with tobacco, tobacco stems and reconstituted tobacco, 

including technological documentation updates and technological projects implementation. 

The Group companies focus their efforts on improving the effectiveness of the production 

processes, as also on the quality of products, modernization of the assortments and other 

trademarks, with the aim to preserve the Group’s leading position on the Bulgarian and other 

regional markets. 
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Domestic market  

The discontinuance of the production and exports of products to one of the important export 

markets will not affect directly the position of the Company on the domestic market.  

The policy pursued by Bulgartabac-Holding AD with respect to the domestic market is entirely 

consistent with the market conditions and is subject to the aim of increasing the volumes sold in the 

domestic market and achieving a growth in the company’s market share, and preserving the good 

image of the Company. 

Due to the price “competition” after increasing the excise duties from 01 January 2016, the volume 

of finished products sold in the first quarter of 2016 reported a certain decline by 2% compared to 

the same period of 2015. The market share of the Company shrank by 0.4 percentage points 

compared to the previous year. 

During the reporting period, the usual fluctuations in the separate months have been observed. The 

market of tobacco products has remained very dynamic throughout the quarter and depended on a 

number of objective factors which have a direct impact on the sales of cigarettes in the domestic 

market: 

Pricing policy and competition 

In 2016, the selling prices of some of the cigarette brands were increased by 10-20 stotinki. There is 

a very high activity in support of the cigarettes positioned in all price segments, by both the foreign 

and local companies. 

Bulgartabac continues its active marketing policy (within the applicable statutory regulations) by 

supporting its trademarks positioned in all price segments. The enlarged portfolio within the 

Exclusive by Victory family gives the expected positive results.  

Unregulated trade 

At the beginning of 2016 the levels of the unregulated trade in tobacco products continued to 

decline. According to data of an independent marketing agency, it is expected that the increase of 

the banderol cigarette market observed in 2015 will continue in 2016 as well. 

Financial and economic situation 

Due to the increase in consumption of products bearing excise stamps, some of the stores 

experience difficulties in forecasting the exact levels of orders and ensuring cash for the purchase of 

larger volumes of cigarettes, which quite often results in stores running out of stock.  

Due to the constantly growing number of brands offered in the market, the small retailers 

experience difficulties in ensuring the full range of products due to limited financial resources. Only 

the best-selling brands are supplied in limited quantities to the shops with lower levels of turnover.  

There have been initial signs that the stagnation in consumption of FMCG will be overcome. The 

decreased purchasing power of the population in certain regions, the unemployment, the shrank 

households’ expenses, as also the reducing or even quitting smoking as a result of the ban on 

smoking in public areas, continue to be limiting factors affecting the rate of increase of 

consumption in 2015 as well.  

Distribution  

The brands of Bulgartabac Group have a sustained nation-wide presence and in almost all points of 

sale, regardless of their size and importance. As before, Bulgartabac continues to work with one 

logistics partner with a national coverage. 
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Exports  

Thanks to its long-term experience and traditions, the products of Bulgartabac Group are well 

known in the markets of the Balkan countries. The developed solid presence in these regions 

enables us to sell products of high quality at prices that guarantee a constant net income. 

Due to the constantly growing competition of multinational companies and the changing factors at 

macro- and micro-level, Bulgartabac - Holding AD has devoted considerable efforts to enlarging its 

market presence. Based on an analysis of the consumption patterns in the markets in which it 

operates, the Group has developed and launched new assortments of tobacco products. 

Market perspectives  

The development of the activities of the Bulgartabac Group companies will be directed towards 

overcoming the effects of discontinuance of the manufacture and sales of products to the Middle 

East Region, as well as achieving the strategic goals of the Group that remain unchanged.  

Set out below are some of the factors that would have a direct impact on the environment, in which 

the company will operate in 2016: 

� Reducing the volume of activities as a result of discontinuing exports to the Middle East 

Region. 

� Measures for restructuring manufacturing and operating activities aiming at optimizing the 

expenses and cost in view of the new levels of load on machinery and equipment. 

� Enhance marketing presence (in compliance with the regulatory restrictions) on the 

Bulgarian and the foreign markets on which the Group operates.  

� Decline in the levels of offering contraband products on the domestic market thanks to the 

measures taken by the government authorities. 

� Highly competitive domestic market environment. 

� Legislative amendments imposing increasingly stringent regulations on the EU Member 

States with respect to production, promotion and sale of tobacco products. Legislative 

measures for restriction of tobacco smoking in closed public areas. 

� Gradual increase over the period 2016 – 2018 of cigarette excise duties and their 

equalisation with the minimum rates provided for in the European law.  

� Slow growth in consumption of FMCG, still held back by the decreased purchasing power 

of the population, the relatively high levels of unemployment and shrank households’ 

expenses. 

� The dynamic economic, market and competitive environment will necessitate certain 

measures for optimizing and improving the effectiveness of work processes. 

Investments  

During the first quarter of 2016, the Group has not changed its shareholding in subsidiaries and 

associates.  

Dividends  
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During the first quarter of 2016, Bulgartabac Holding AD and the Group’s subsidiaries have not 

distributed dividends. 

Liquidation procedures of subsidiaries  

At the date of this report, the companies Haskovo Tabac AD and Asenovgrad Tabac AD are 

undergoing liquidation procedures. 

Haskovo Tabac AD - in liquidation 

The decision of the General Meeting for winding-up of the company and starting a liquidation 

procedure was entered by a decision of Haskovo District Court dated 31 March 2006. On 11 July 

2006 the creditors were invited by a published invitation by liquidators to request their receivables 

within a three- month period as from that date. Sale of the company's property was forthcoming for 

their settlement. At present, the term of completion of the company’s liquidation is 18 months as of 

11 July 2015.  

 

Asenovgrad-Tabac AD - in liquidation 

At the extraordinary General Meeting of Shareholders of Asenovgrad-Tabac AD, held on 1 

September 2011, the following decisions were passed: winding up and announcing the company’s 

liquidation, discontinuing the powers of the Board of Directors, setting a term to complete the 

liquidation – one year as of the date of announcing the invitation to the creditors to request their 

receivables, and appointing a liquidator. The invitation to the creditors to claim their receivables 

was registered with the Commercial Register on 26 October 2011. At present, the term of 

completion of the company’s liquidation is 18 months as of 22 June 2015.  

Risk factors  

Within the framework of their activities, the individual Group companies are exposed, in general, to 

two main groups of risk factors: General and Specific.  

Information about the general risk factors is disclosed in i.3 of this Report and in the notes to the 

annual consolidated financial statements of the Group. 

Risks inherent to the industry in which the Group operates are as follows: 

 

Risks and uncertainties in the area of tobacco trade 

In 2015, Bulgarian tobacco, crop 2015, was negotiated depending on the needs of the Group and the 

exports indications; the contracted tobacco quantities were bought-up and their industrial processing 

began. It is expected that the industrial processing will end in the second quarter of 2016. 

In view of the full liberalization of the raw tobacco market, the future results of the activity “buy-up 

and industrial processing” will depend directly on the demand and supply of tobacco, including in 

the Bulgarian and in foreign markets. 

The policy of purchasing raw tobacco of foreign origin is a function and therefore is directly related 

to the policy of selling cigarettes – the purchases of tobacco, tobacco stems and reconstituted 

tobacco depend proportionately on the volumes of cigarettes planned for sale in the domestic and 

foreign markets. In connection with the above, Bulgartabac will continue to actively perform and 

implement a flexible trade policy in order to ensure constant supplies of raw tobacco for the needs 

of cigarette production and for sale of raw tobacco. 
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Risks and uncertainties inherent to the import and supply of tobacco, tobacco stems and 

reconstituted tobacco depend directly on the international demand and supply, the conjuncture of 

tobacco markets by regions, the economic development of the countries – tobacco manufacturers 

and exporters, and on a number of other factors, among which force majeure events and 

circumstances.  

 

3. Financial risk management  

In the course of their ordinary business activities, the Bulgartabac Group companies are exposed to 

a variety of financial risks the most important of which are market risk (including currency risk, 

interest rate risk and other price risk), credit risk and liquidity risk.  

The overall risk management is focused on the difficulties of forecasting the financial markets and 

minimizing the potential negative effects that might affect the financial results and position of the 

company. The financial risks are currently identified, measured and monitored through various 

control mechanisms introduced in order to establish adequate prices for the products/services, 

provided by the companies, as also of the borrowings attracted by the companies, to appropriately 

assess the market circumstances related to its investments and the forms for maintenance of free 

liquid funds through preventing undue concentration of a particular risk. 

Currency risk  

The Group companies perform their activities by trading actively with foreign contractors (clients 

and suppliers). They perform sales to foreign clients (tobacco products) and transactions with 

foreign contractors (tobacco, auxiliary materials and spare parts) contracted in USD. Therefore, the 

Group is exposed to an extent to currency risk to USD insofar the sales and supplies are affected 

directly by the exchange rate of USD to BGN. The other part of transactions is denominated in 

BGN, EUR and other currencies. In order to manage the currency risk and due to the centralized 

system for supply of imported tobacco, and respectively, export of tobacco and tobacco products, 

the import supplies, and respectively, the export sales, are planned on an on-going basis within 

Bulgartabac Group.  

Interest rate risk  

In general, interest-bearing financial assets are represented mainly, in the structure of the Group’s 

assets, by cash bearing fixed interest rates. The Group’s share of interest-bearing floating-rate assets 

is immaterial, and therefore, it is not exposed to significant cash flow risk with respect to these 

assets. At the same time, the Group is exposed to interest rate risk as regards the long-term and 

short-term loans utilized by it to finance its business activity. Therefore, the changes in interest rates 

are constantly monitored. 

Price risk  

The Group is exposed to a risk of possible adverse changes in the prices of raw materials and 

materials needed for the production of tobacco products, as also to possible adverse changes in the 

prices of products manufactured. In order to control the price risk, the Group monitors the market 

status and dynamics, and constantly monitors and analyses the trends, with the aim to effectively 

plan the supplies of raw materials depending on the estimated sales and to optimise the working 

capital engaged in inventories. 
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Credit risk 

In the course of performing its activities, the Group companies are exposed to credit risk associated 

with the risk that one party to a contract will fail to discharge its obligations fully and within the 

normally prescribed terms. The Group’s receivables are presented net in the statement of financial 

position, less of any accumulated impairment. Such impairments are made where and when there 

were events identifying losses due to uncollectability based on previous experience. 

In order to manage its credit risk, the Group has adopted best practices for selection of trade 

contractors and contractual relationship control policies, which are of significant importance for 

preventing the risk of uncollectability of receivables.   

Liquidity risk  

Liquidity risk is the risk that the companies of Bulgartabac Group will encounter difficulties in 

meeting unconditionally its obligations within their maturity. The Group companies’ liquidity 

management policies are conservative, as they maintain constant optimal liquid reserve of cash 

(own and borrowed) and good capability to fund their business activities. Currently, the maturity 

and timely settlement are monitored and controlled at two levels, by the parent company and by the 

respective units of the Group companies. 

Capital risk management  

The capital management objectives of the Group are to build and maintain capabilities to continue 

its operations as a going concern and to provide return on the investments of shareholders and 

economic benefits to other stakeholders and participants in its business, as well as to maintain an 

optimal capital structure to reduce the cost of capital - at the level of the individual Group company 

(incl. the parent company) and at the level of the Group (the consolidated equity). 

The Group financed its operations by its own generated profits and by maintaining a certain level of 

trade and other short-term liabilities and bank loans.  

Besides in this Report, detailed and systemized information disclosing the financial instruments 

employed by the Group companies and when it is important for assessing the assets, liabilities, 

financial position and financial performance, the financial risk management objectives and policies, 

the exposure of the Group companies to price, credit and liquidity risk, and cash flow risk, is 

disclosed in Note 6 – Financial risk management to the interim consolidated financial statements for 

the first quarter of 2016.  
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4. Analytical review of the comparative data in the annual consolidated financial statements 

of Bulgartabac Group for 2015: 

Absolute and relative changes of key financial indicators 

 
А. CONSOLIDATED INCOME STATEMENT 

        
  
  

2016 
 

2015 
 

Change 

  
BGN '000 

 
BGN '000 

 
BGN '000 

 
% 

         Continuing operations  
        

Revenue 
 

        89 574  
 

   122 712  
 

   (33 138) 
 

     (27,00) 

Other operating gains and losses, net  
 

        10 907  
 

      5 327  
 

      5 580  
 

    104,75  

Changes in stocks of finished products and work in 

progress  
        14 485  

 
     (1 619) 

 
    16 104  

 
   (994,69) 

Costs of materials 
 

       (56 869) 
 

   (62 444) 
 

      5 575  
 

      (8,93) 

Personnel expenses 
 

       (13 717) 
 

   (17 097) 
 

      3 380  
 

     (19,77) 

Depreciation / amortisation expenses 
 

        (5 435) 
 

     (5 449) 
 

           14  
 

      (0,26) 

Costs of hired services  
 

       (10 873) 
 

   (11 622) 
 

         749  
 

      (6,44) 

Book value of goods sold 
 

        (5 578) 
 

     (5 583) 
 

            5  
 

      (0,09) 

(Accrued)/reversed impairment of assets 
 

 -  
 

           (8) 
   

           -   

Other operating expenses 
 

        (1 428) 
 

     (4 161) 
 

      2 733  
 

     (65,68) 

Operating profit 
 

  21 066  
 

20 056 
 

      1 010  
 

        5,04  

         
Investment gains and losses, net 

 
             (14) 

 
134 

 
       (148) 

 
   (110,45) 

Finance costs  
 

        (1 262) 
 

       (608) 
 

       (654) 
 

    107,57  

         
Loss on investments measured under the equity method  

 
         1 209 

 
(715) 

 
1924 

 
(269,09) 

(Loss)/ Profit before income tax 
 

20 999 
 

18 867 
 

2 132 
 

11,30 

         
Income tax benefit/ (expense)  

 
         (1 279)  

 
(2 359) 

 
1 080 

 
(45,78) 

Net (loss)/profit for the year 
 

19 720 
 

16 508 
 

3 212 
 

19,46 

         
Net (loss)/profit for the year 

 
19 720 

 
16 508 

 
3 212 

 
19,46 

         
Attributable to: 

       

The equity owners of the parent company 
 

19 336 
 

16 469 2 867 17,41 

         
Non-controlling interest 

 
384 

 
39 345 884,62 
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II. CONSOLIDATED STATEMENT OF FINANCIAL POSITION 

 

   

 

  
2016 

 
2015 

 
Change 

 
BGN '000 BGN '000 BGN '000 

 
% 

ASSETS 
        

Non-current assets  
        

Property, plant and equipment, incl.  
 

          152 973  
 

   156 693  
 

    (3 720) 
 

      (2,37) 

Intangible assets 
 

            47 197  
 

    48 939  
 

    (1 742) 
 

      (3,56) 

Investment property  
 

            30 447  
 

    30 447  
 

          -   
 

          -   

Investments in entities accounted for under the equity 

method  
          157 882  

 
   155 160  

      2 722          1,75  

Investments available for sale 
 

                320  
 

         320  
 

          -   
 

          -   

Deferred tax assets 
 

7 401  
 

      7 412  
 

(11) 
 

   (0,15) 

Other non-current assets 
 

             7 802  
 

      7 828  
 

         (26) 
 

      (0,33) 

  
404 022  

 
 406 799  

 
(2 777) 

 
      (0,68) 

Current assets  
        

Inventories 
 

            90 387  
 

    83 588  
 

     6 799  
 

       8,13  

Receivables from clients and suppliers 
 

          124 238  
 

   131 024  
 

    (6 786) 
 

      (5,18) 

Corporate income tax refundable 
 

                302  
 

         437  
 

       (135) 
 

    (30,89) 

Other current assets  
 

             4 496  
 

      5 427  
 

       (931) 
 

    (17,15) 

Cash and cash equivalents 
 

            34 142  
 

    47 318  
 

   (13 176) 
 

    (27,85) 

  
        253 565  

 
 267 794  

 
   (14 229) 

 
      (5,31) 

         Assets classified as held for sale 
 

           45  
 

           45  
 

            -   
 

           -   

         TOTAL ASSETS  
 

657 632  
 

  674 638  
 

     (17 006) 
 

     (2,52) 

         
EQUITY AND LIABILITIES  

        
Capital attributable to the equity owners of the parent 

company        

Share capital  
 

       7 367  
 

       7 367  
 

            -   
 

           -   

Reserves 
 

      82 741  
 

      83 054  
 

(313)  (0,38) 

Retained earnings     258 363  
 

239 026  
 

19 337  8,09 

 
348 471    329 447  19 024 

 
5,77 

         Non-controlling interest 5 098        4 759 339 
 

7,12 

         Total equity 353 569  334 206     19 363 
 

5,79 

         LIABILITIES 
     

Non-current liabilities 
        

Long-term payables to financial institutions  57 533  
 

      58 364 
 

(831)  
 

(1,42) 

Deferred tax liabilities 
 

5 664 
 

       5 664 
 

- 
 

- 

Retirement benefit obligations  
 

5 016 
 

       4 931 
 

85 
 

1,72 

Other non-current liabilities  
 

990 
 

       1 125 
 

(135) 
 

(12,00) 

  
69 203 

 
    70 084  

 
(881) 

 
(1,26) 

         Current liabilities   
        

Payables to suppliers and clients  
 

116 491 
 

    131 972  
 

(15 481) 
 

  (11,73)  

Short-term payables to financial institutions 31 171 
 

      23 456  
 

7 715 
 

     32,89 

Tax liabilities  
 

62 814 
 

      85 068  
 

(22 254) 
 

     (26,16)  

Corporate income tax payable 
 

2 423 
 

       1 184  
 

1 239 
 

    104,65 

Other current liabilities 
 

21 961 
 

      28 668  
 

(6 707) 
 

     (23,40)  

  
234 860 

 
  270 348  

 
(35 488) 

 
     13,13  

         TOTAL LIABILITIES 
 

299 110  
 

    340 432 
 

(41 322) 
 

     (12,14)  

TOTAL EQUITY AND LIABILITIES 
 

657 632  
 

  674 638 
 

     (17 006) 
 

     (2,52) 
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Analytical review  

Income statement: 

The changes in the financial indicators of the Income statement are due to the combined effect of 

the following main factors observed during the period: 

� A registered decline in exports preceding the final decision of management to discontinue the 

sales to the Middle East region.  

� An increase in stock of finished products at the end of the period, which relates to the 

forthcoming implementation of new regulations on tobacco products.  

� Enhancing the efficiency of production processes and corresponding decrease in some major 

expenses, and optimizing the cost of products. 

The combined effect of these factors results in a higher profit for the period, irrespective of the 

negative trends reported.  

Statement of financial position: 

The changes in the main balance sheet items are entirely due to the common activity; they offset 

each other and demonstrate the stable financial position of the Group, after the one-off effects 

reported in 2015: 

� The decrease in non-current assets corresponds mainly to the depreciation charged during the 

period; the value of newly acquired assets is insignificant.  

� With respect to current assets, the inventories and receivables change in equal and opposite 

directions, and the decrease in cash approximates, in terms of value, the decrease in current 

liabilities, excluding the decrease in taxes due.  

There are no other material changes due to one-off or significant transactions.  

 

5. Important events which have occurred after the date of preparation of the consolidated 

financial statements  

No significant events have occurred after the end of the reporting period, which have not been 

disclosed in the interim consolidated financial statements for the first quarter of 2016 

 

6. Additional information  

 

1. Value and quantitative information about major categories of goods, products and/or services 

rendered, together with their share in sales revenue of the Group as a whole, and any changes 

occurred throughout the reporting financial year 
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SALES REVENUE 

 

 

Sales revenue  

2016 

(BGN’000) 

 

Relative share 2015 

(BGN’000) 

 

Relative share 

Domestic market 18,692 20.87% 18,102 14.75% 

Exports  70,882 79.13% 104,610 85.25% 

Total  89,574 100.00% 122,712 100.00% 

 

Sales revenue by types 

of products and 

services – domestic 

market 

2016 

(BGN’000) 

 

Relative 

share 2015 

(BGN’000) 

 

Relative share 

Tobacco and tobacco 

products 

18,208 97.41% 18,085 99,91% 

Other  484 2.59% 17 0.09% 

Total  18,692 100.00% 18,102 100.00% 

 

Sales revenue by types 

of products and 

services – foreign 

market 

2016 

(BGN’000) 

 

Relative 

share 2015 

(BGN’000) 

 

Relative share 

Tobacco and tobacco 

products 

68,537 96.69% 104,215 99.62% 

Retail trade – goods 2,261 3.19% 395 0.38% 

Other  84 0.12% - 0.00% 

Total  70,882 100.00% 104,610 100.00% 

 

 

2. Information about large transactions and transactions of significant importance to the Group 

companies’ activities. 

Transactions of significant importance or having a material effect on the activities have not been 

concluded during the first quarter of 2016.  

 

 

3. Information about the transactions concluded between the issuers and its related parties 

during the reporting period, proposals for conclusion of such transactions, as well as 

transactions going beyond its ordinary activity or significantly different from market 

conditions, where to either the issuer or its subsidiary is a party, by indicating the transaction 

amount, the nature of relationships and any other information that is needed to assess the 

impact on the financial position of the issuer 

Information about the related party transactions is provided in the notes to the interim consolidated 

financial statements for the first quarter of 2016. 
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This report was approved by a decision of the Board of Directors dated 30 May 2016. 

 

 

 

 

Vladimir Zhekov      Radoslav Rahnev 

Executive Director   Executive Director 

of Bulgartabac-Holding AD   of Bulgartabac-Holding AD 


